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UNITED STATESDISTRICT COURT
FOR THE SOUTHERN DISTRICT OF NEW YORK

VAGUELY QUALIFIED PRODUCTIONS
LLC,

Plaintiff, 15 Civ. 04952 (UA)

-V.- AMENDED COMPLAINT [42U.S.C. o
1983]

METROPOLITAN TRANSPORTATION
AUTHORITY; THOMAS F. DEMAND FOR JURY TRIAL
PRENDERGAST, in his official capacity as
Chairman and Chief Executive Officer of the
MTA; and JEFFREY B. ROSEN, in his
official capacity as the Director of the MTA
Real Estate Department,

Defendants.

Plaintiff Vaguely Qualified Productions LLC (OVQP®y and through its undersigned
counsel, brings this Complaint against Defendan&tridolitan Transportation Authority (the
OMTAO), Thomas F. Prendergast, Chairman and Ckedufive Officer of the MTA, and
Jeffrey B. Rosen, Director of the MTA Real EstatepBrtment (collectively, ODefendantsO),
their employees, agents, and successors in offiee,in support thereof allege the following
upon information and belief:

INTRODUCTION

1. This case is a civil rights action brought undee tRirst and Fourteenth
Amendments to the United States Constitution andU&2C. @ 1983, challenging DefendantsO
refusal and rejection of VQPOs right to engagedtegted speech in both a designated public

forum and a limited public forum created by Defemda
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2. VQP seeks to post six advertisements (the OAdeemistsO) in the MTA subway

system to promote VQPOs feature film, OThe Muslim€oming!O and the underlying thematic
message of that filmNthat American Muslims are oty people.

3. After an unnecessary and unreasonable four-monély,den or around March 25,
2015, Defendants approved VQPOs Advertisementdidplay in the MTA subway system,

which, at the time, was inarguably a designatedipubrum (the OMTA ApprovalO). The

Advertisements were scheduled to run in the MTAwsabsystem, beginning April 27, 2015,
pursuant to a contract between Plaintiff and the AMTDespite this approval, VQPOs
Advertisements were never displayed in the MTA sapaystem (the OMTA RefusalO).

4. On April 29, 2015, more than five months after VQ@ubmitted the
Advertisements and more than a month after the Mipproval, Defendants adopted a new

advertising policy (the ORevised PolicyO) cateiggrirs property as a Olimited public forum,O

permitting certain categories of advertisemeantg,(Ocommercial advertisingO), and prohibiting
certain categories of advertisemergsy( advertisements that are Opolitical in natureO).

5. In apparent reliance on the Revised Policy, on May015Nmore than one
month after the MTA Approval and just over a wedierathe Advertisements were scheduled
for display in the subway systemNDefendants rejdciQPOs Advertisements. DefendantsO
proffered rationale for rejecting the Advertisengentas their decision that the Advertisements
constituted Opolitical® advertising prohibited orttie MTAOs Revised Policy (the OMTA
RejectionO).

6. The MTA Rejection was improper because VQPOs Asdesrénts are
Ocommercial advertisingO under the Revised Paiityda not, in fact, fit within that policyOs

definition of Oprohibited advertising.O
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7. Once Defendants sought to open a limited publizirfgr any restrictions on
speech that fall within a designated category foictv Defendants have opened the forum must
be justified by a compelling government interest amarrowly drawn to serve that interest.
DefendantsO restriction on the Advertisementsihiesther.

8. VQP seeks a declaration that the MTA Refusal veddhe Free Speech Clause of
the First Amendment to the United States Consbitutind 42 U.S.C. @ 1983 as set forth in the
Complaint; a declaration that the MTA Rejectionoalgolates the Free Speech Clause of the
First Amendment to the United States Constitutiod 42 U.S.C. & 1983 as set forth in the
Complaint; a preliminary and permanent injunctioo@ing the MTA Refusal and requiring
display of the Advertisements for 28 daysNthe amoftime originally contracted to between
VQP and Outfront Media and approved by the MTA;raliminary and permanent injunction
enjoining the MTA Rejection and requiring Defendata display the Advertisements on MTA
property because the Advertisements comply with MBAOs Revised Policy; and nominal
damages for the loss of VQPOs constitutional right®P also seeks an award of reasonable
costs of litigation, including attorneysO fees axgenses, pursuant to 42 U.S.C. =& 1988 and
other applicable law.

JURISDICTION AND VENUE

9. This is a civil action under 42 U.S.C. o 1983 segkilamages and injunctive
relief against Defendants for committing acts, undelor of law, which subject VQP to the
deprivation of rights secured under the Constitudad laws of the United States.

10. This Court has subject matter jurisdiction overstliction under 28 U.S.C.
aa 1331 and 1343 because this action arises uhdddnited States Constitution and 42 U.S.C.

a 1983 and 1988. The declaratory and injunctiMefresought is authorized by 28 U.S.C.
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ao 2201 and 2202, by Rules 57 and 65 of the Feterigls of Civil Procedure, and by the legal
and equitable powers of this Court.

11. Venue is proper under 28 U.S.C. o 1391(b)(2) bexausubstantial part of the
events or omissions giving rise to VQPOs claimsroext in the Southern District of New York.

PLAINTIFF

12.  Plaintiff VQP is a for-profit limited liability company formed under the laws of
the state of New York. VQP is an award-winning amilically acclaimed video production
company that creates viral videos, television armb whows, and narrative and documentary
feature films. VQPOs mission is to create Osimsightful, and comedic social justice media.O

DEFENDANTS

13. Defendant MTA is a New York state public authoriémd public benefit
corporation, created by New York state law. Togethith its affiliated operating agencies, the
MTA provides mass transportation services in thevNerk City metropolitan area.

14.  As a governmental agency, the MTA must comply whté First and Fourteenth
Amendments to the United States Constitution andJ4&2C. & 1983. For purposes of claims
arising under 42 U.S.C. & 1983, the MTA is a gowental actor.

15. At all relevant times herein, Defendant Thomas FenBergast was and is the
Chairman and Chief Executive Officer of the MTAN lis capacity as Chairman and Chief
Executive Officer, Defendant Prendergast, on bebfalhe MTA Board of Directors, was and is
responsible for adopting, creating, and enforcihg policies and practices of the MTA,
including the MTAOs Revised Policy, which was useceject VQPOs Advertisements, as set
forth in this Complaint. He is sued in his officgapacity only.

16. At all relevant times herein, Defendant JeffreyRsen was and is the Director

of the MTA Real Estate Department. In his capaeity Director of the MTA Real Estate
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Department, Defendant Rosen was the final decisiafer responsible for rejecting VQPOs
Advertisements and thus restricting VQPOs speesét dsrth in this Complaint. He is sued in
his official capacity only.

STATEMENT OF FACTS

A. Vaguely Qualified Productions Created a Series of dvertisements
Pronlotinq Its Commercial Feature Film and the Undelying Theme of the
FilmNthat American Muslims are Ordinary People.

17.  In 2013, VQP produced OThe Muslims Are Comingfgatare film documentary
that follows a band of American Muslim comediansthsy perform stand-up comedy and
interact with residents in big cities, small towms)d rural villages. Underlying the fimOs
comedic content was the message that American Msisre ordinary people. The film
received critical praise when it was released eatérs in 2013, and is currently available for
purchase to consumers through various online meddinoluding Netflix, Amazon, iTunes, and
Xbox. The message of OThe Muslims Are Coming!risistent with that of other works
produced by VQP, as VQPOs commercial content §pesiin comedic, social justice media
content.

18. In September 2014, after the American Freedom DBefdnitiative (OAFDIO)
announced that it had launched a series of adesréats, VQP launched a campaign to
purchase MTA advertising space that would promdte $ame message depicted in OThe
Muslims Are Coming!ONnamely, that American Muslinege ordinary people. Dean
Obeidallah, co-director of OThe Muslims Are Comidgtiescribed the campaign as Othe next
stepO to the feature film. He further describeel tampaign as a reaction to AFDIOs
advertisements displayed in the MTA system.

19. Through the campaign, VQP raised the funds necedeapurchase advertising

space in the MTA system. In October 2014, havingerdh the funds necessary to purchase
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advertising space, VQP prepared the Advertisemfentproposed display in the MTA system.
The posters feature satirical and tongue-in-cheéatements that depict American Muslims as
having the same basic views and experiences as Athericans and promote OThe Muslims
Are Coming!O while emphasizing the central them@feature filmNthat American Muslims
are normal, everyday Americans. Beneath the huasocontent, each poster promotes the VQP
brand and refers the reader to www.themuslimsargmpoom, the website that promotes OThe
Muslims Are Coming!O and through which VQP offées film and related merchandise for sale.

20. VQPOs Advertisements (after modifications requigeMTA) appear as follows:

FACTS ABOUT
MUSLIMS

FACT: Muslims invented Justin Timberlake.
FACT: Grownup Muslims can do more pushups than baby Muslims.
FACT: Muslims invented the concept of a hospital.

The Ugly Truth About

MUSLIMS:

Muslims have great frittata recipes.

(Well, the thing about the hospitals is true,
the other two might be kinda frue)

FoR WORE VISIT: WV THEMUSLINSARECOMING. COM s ol FOR MORE VIST: WWW. THENUS NS ARECOMING.COM e i ot

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA's endorsement of any
views expressed.
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BEWARE

THOSE TERRORISTS
_ARE ALL

o= 2

(MORE ACCURATE)

FOR MORE VISIT: WWW.THEMUSLIMSARECOMING.COM

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA's endorsement of any
views expressed.

And they shall sirike

with hugs so fierce,

you'll end up calling your grandmother
and telling her you love her

WS 505 AL P, WX DT ACOALLY AT YNGR M
WE LS AT

FOR MORE VISIT: WWW.THEMUSLIMSARECORING.COM BEEVE YOURE STRL BEADNG THS UTLE UL

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.

Muslims

hate
terrorism!

THEY ALSO HATE:

People who tell you they went fo an Ivy league school within 10 seconds of meeting them
That one lady who has to dig through her huge bag to find her metro card
When a certain NYC drugstore chain has 3 registers but only one cashier
When the deli guy doesn't put enough schmear on the bagel
Straphangers who read text messages over your shoulder
Getting out that last bit of toothpaste in the tube
Hipsters who wear winter hats in the summer
People who type using their index fingers
People who diip their fingemnails in public
Kitten ears on cell phone cases
The pickling of everything
Stopping in grody slush

FOR MORE VISIT: WWW.THEMUSLIMSARECOMING.COM it ML O A 1 s

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA's endorsement of any
views expressed.

They invented coffee,

. the toothbrush,

s and‘algebra...

h wait, sorry about the algebra.
That's a year of class you'll never get back.

THE & st y CTUALY o
FOR MORE VISIT: WWW.THEMUSLINSARECOMING.COM ALY XY KK AP S, RGO 16 LT s

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA's endorsement of any
views expressed.
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21.  True and correct copies of the Advertisements @ attached to this Complaint
as Exhibits A through F and incorporated by refeeelmerein.

22.  VQPOs Advertisements convey the same non-potiieale as is conveyed in the
film, OThe Muslims Are Coming!ONthat American Musdiare ordinary people.

B. After More than Four Months of Unnecessary Delay, [Bfendants Approved

VOPOs Advertisements for Display in the MTA Subwa8ystem, But Still Did
Not Run Them.

23. The MTA, through its authorized advertising age@tJTFRONT Media Inc.

(formerly CBS Outdoor Americas Inc.) (OOutfront &€ leases advertising space on its
vehicles and transportation stations. At all tirdescribed herein, Outfront Media was acting as
an authorized agent for Defendants.

24.  VQP first submitted the Advertisements for appraeaDefendants on or around
November 10, 2014, through Outfront Media. Dearei@dllah and Negin Farsad, Director of
VQP, corresponded with Outfront Media on behal{/QfP.

25. By November 17, 2014, Defendants received thealhjtisubmitted artwork for
the Advertisements. Those advertisements werelwhkohsistent with the MTA Advertising
Standards in force at that time.Nevertheless, on December 8, 2014, the MTA, tiinoits
authorized agent, Outfront Media, required that Vi@move the word OpenisO from a joke in
one Advertisement and resubmit the artwork. VQPhmeed with the requirement, and on
December 11, 2014, resubmitted two alternate vessid the Advertisement, including one that
substituted the word OgenitalsO and one that drfiggoke in its entirety. Defendants received

the re-submitted artwork by December 16, 2014.

LMTA Advertising Standards as amended by MTA Bo&elpt. 27, 2012. (02012 MTA
Advertising Standards.O) A true and correct cdphe 2012 MTA Advertising Standards is
attached to this Complaint as Exhibit G and incoaped by reference herein.
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26.  After nearly one full month of additional delay, danuary 15, 2015, Defendants
required that VQP re-submit the Advertisements eththe joke, OPlease draw your penis
here,O apparently not recognizing that VQP had dorge month prior. VQP re-submitted the
Advertisements on January 21, 2015.

27.  Without citing any violation of the 2012 MTA Advésing Standards, on
February 3, 2015, Outfront Media conveyed to VQRt tBefendants had requested more
information about VQP itself, and Outfront Medians®efendants an Internet link purporting to
show all the companies that VQP had worked with.

28.  On February 6, 2015, almost three months afteAtheertisements were initially
submitted, Outfront Media conveyed to VQP that thévertisements were approved by
Defendants, with two exceptions. First, the phr@stepping in poopO needed to be removed
from a poster that listed things Muslims hate, etl@ugh that phrase did not violate the 2012
MTA Advertising Standards. Second, VQP was tokt thefendants would not accept a poster
that said, OThose terrorists are-al-Muslims natfob Five days later, on February 11, 2015,
Outfront Media informed VQP that the rejection oupobsO was on account of the font type
used for that work; VQP redesigned and resubmitiede two posters on February 28, 2015.

29.  After waiting for what Outfront Media noted was anusually long time for
approval of any advertisements, on March 25, 2@itgr a delay of almost another monthNand
more than four months after VQP initially submittée AdvertisementsNVQP learned through
the New York City Public AdvocateOs Office thatball the two revised posters were approved
by Defendants. VQP reached out to Outfront Mediaich initially responded that it was still
waiting for approval for the two revised posteradalater that same day, Outfront Media

conveyed that Defendants had, in fact, approvedtwertisements.
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30. An initial contract was approved by the MTA on dyoat April 3, 2015, to
display the Advertisements throughout the New YGitly subway system from April 13, 2015,
through May 10, 2015. A revised contract providedthe Advertisements to be displayed in
the MTA system for 28 days from April 27, 2015 thghh May 24, 2015. On or around April 14,
2015, VQP returned the executed advertising contca©utfront Media to post 144 posters of
the Advertisements in 140 MTA subway stations axidew York City. A true and correct copy

of the executed contract (the OAdvertising Coraist attached to this Complaint as Exhibit H

and incorporated herein by reference.

31. Based onthe MTA Approval, VQP entered into an egrent to print the posters
in accordance with MTA specifications and paid pnigp costs of $3,762.72. VQP also hired a
public relations firmNa $2,000 costNand launchegablic relations campaign.

32.  On or around April 22, 2015, Outfront Media inforn&/ QP that it would
endeavor to post some copies of the Advertisemgnoril 27, 2015, but that in any event the
Advertisements would be posted in the MTA subwasteay by April 28, 2015.

33.  On April 28, 2015, Outfront Media informed VQP th#ie posters were being
prepped for display that day.

34. Despite the MTA Approval and Outfront MediaOs asmes, the Advertisements
were not posted in the MTA subway system on Ap8il 2015, nor any day after. On May 1,
2015, Outfront Media informed VQP that someone fidefendant MTA would call them.

C. After Months of De Facto Reigction, Defendants Formlly Reject VOPOs
Advertisements Under the MTAOs Revised Policy

35.  On or around April 29, 2015, Defendants issuedvisee advertising policy, the
Revised Policy, to Oestablish uniform, reasonadnie, viewpoint-neutral standards for the

displaying of advertisingO and Oconvert the MTAGeRy from a designated public forum into

10



I"#$96& ' &()*+),-.(/)|0%%% 1 2*34$56%//%%% 7 89$:%, ; <&=<&(%%%>"?$%8&&%2 @Y &A

a limited public forum by excluding advertisingapolitical nature.O A true and correct copy of
the Revised Policy is attached to this ComplaintExhibit | and incorporated herein by
reference.

36. Among other things, the Revised Policy prohibitsvatisements that are
Opolitical in nature, including but not limited &slvertisements that . . . [p]rominently or
predominately advocate or express a political nggssmcluding but not limited to an opinion,
position, or viewpoint regarding disputed economialitical, moral, religious or social issues or
related matters, or support for or opposition 8pdted issues or causes.O

37. The Revised Policy expressly allows commercial disiag, which it defines as
O[p]aid advertisements that propose, promote,lisitsbe sale, rent, lease, license, distribution,
or availability of, or some other commercial tractg&an concerning, goods, products, services, or
events for the advertiserOs commercial or propyigéerest, or more generally promote an
entity that engages in such activities.O

38. On or around May 1, 2015, Defendants informed VQ@Ptelephone that they
would not permit display of the Advertisementsha MTA system.

39. Onoraround May 6, 2015, VQP requested a decisianiting from Defendants.

40. On or around May 6, 2015Nmore than one month after MTA ApprovalN
Defendant Rosen, on behalf of Defendants, issuéecision regarding VQPOs Advertisements

via email (the OFinal DeterminationO). The Firébnination was emailed to VQP on May 7,

2015, and reads in relevant part:

Acting on a proposal that had been under consideraince 2012, the MTA
Board on April 29, 2015, adopted a new MTA Advernis Policy, effective
immediately. . . . An article about the OMuslimie &omingO advertising
campaign . . . described it as a response to apagmof hateful, anti-Muslim
ads in the New York City bus and subway system@ssped by [AFDI], and an
effort to make the Ohateful imagesO of the AFDérsidements Oless culturally

11
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acceptable.O . . . | have reviewed the six OMuslimm€omingO advertisement
under the new MTA Advertising Policy and have cadeld that they are within
one of the categories of prohibited advertiseme®éstion 1V.B.2, because they
are political in nature. Taken together, the Musliarte Coming advertisements
prominently or predominately advocates or expressepolitical messageN
Vaguely Qualified ProductionOs opinion, position, viewpoint regarding a
disputed political, moral, religious or social issor related matters or its support
for or opposition to disputed issues or causes.

41.  With these findings, Defendant Rosen, on behalDefendants, rejected the
Advertisements.

42. VQPOs Advertisements do not Oprominently or predtehiO advocate a
political message. The Advertisements promotdna With the simple message that American
Muslims are ordinary people. This message doesithedcate or express an Oopinion, position,
or viewpoint regarding disputed economic, politiaabral, religious or social issues or related
matters,O nor does it support or oppose a Odiggstief] or cause[.]O

43. Rather, the Advertisements proposed by VQP, a fofitgcompany, prominently
advertise a central theme in the feature film, C\NThslims Are Coming!O Each advertisement
includes the text, OFor More Visit: www.themusliresaming.com,0 encouraging viewers to
visit a website featuring information about themiila promotional video clip, and links to
download the film from Amazon, iTunes, and XboxQROs Advertisements promote and solicit
the sale of VQPOs commercial productNOThe MuslinessGdming!O Because a central theme
in the film is American Muslim comedians making itheay through the United States, the
Advertisements contain satirical and ironic statet®i¢hat depict American Muslims as ordinary
people.

44.  On or around July 8, 2015, Defendants issued andefa VQP in the amount of
$15,000Nthe amount VQP had submitted to Defendavits,Outfront Media, to display their

advertisements in the MTA subway system.

12
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45.  On or around July 9, 2015, Defendants issued andefia VQP in the amount of
$3,762.72Nthe amount VQP had spent on printingAlleertisements.

FIRST CLAIM FOR RELIEF
(Violation of the First Amendment Under 2012 MTA Advertising Standards)

46. VQP hereby re-alleges and incorporates by referdmeallegations contained in
the preceding paragraphs, as if set forth fullyehrer

47.  Section 1983 of Title 42 of the U.S. Code providleat O[e]very person who,
under color of any statute, ordinance, regulataustom, or usage of any State . . . subjects, or
causes to be subjected, any citizen of the UnitadeS or other person within the jurisdiction
thereof to the deprivation of any rights, privilsger immunities secured by the Constitution and
laws, shall be liable to the party injured in aniat at law, suit in equity, or other proper
proceeding for redress[.]O 42 U.S.C. @ 1983.

48.  The First Amendment provides that OCongress sladémo law . . . abridging
the freedom of speech.O U.S. Const. amend. I.

49. The First AmendmentOs protection of the freedospeéch applies to the states
through its incorporation into the due processssanf the Fourteenth Amendment.

50. Defendants violated VQPOs constitutional rights jyrposefully and
unreasonably delaying the approval of VQPOs Adeentints for four months. This four-month
delay in approving VQPOs Advertisements was a ae fand unconstitutional act of prior
restraint and a content-based rejection of the Adaments.

51.  After this unconstitutional rejection of the Adviegments, on or around March
25, 2015, Defendants approved VQPOs Advertiserfientssplay in the MTA subway system,

the MTA Approval.

13
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52. Despite the MTA Approval, Defendants again refusegost the Advertisements
on the date specified under the Advertising Comtrathe refusal to post the Advertisements
constituted an unconstitutional rejection of thev&disements.

53. On May 7, 2015Nmore than a month after the MTA AppalNDefendants
informed VQP that its Advertisements were rejecbegdause they did not comply with the
MTAOs Revised Policy.

54. Defendants have deprived VQP of its right to engag@rotected speech by
refusing to display VQPOs Advertisements for theléd8 period originally specified in the
Advertising Contract between VQP and Outfront Mediad approved by the MTA, in violation
of the Free Speech Clause of the First Amendmettitetdnited States Constitution as applied to
the states and their political subdivisions undher Fourteenth Amendment to the United States
Constitution and 42 U.S.C. = 1983.

55. As a direct and proximate result of Defendants@tida of the Free Speech
Clause of the First Amendment to the United St@tesstitution, VQP has suffered irreparable
harm, including the loss of their Constitutionaghts, entiting them to declaratory and
injunctive relief and nominal damages.

SECOND CLAIM FOR RELIEF
(Violation of the First Amendment Under The RevisedPolicy)

56. VQP hereby re-alleges and incorporates by referdmeallegations contained in
the preceding paragraphs, as if set forth fullyehrer
57.  With its Revised Policy, Defendants seeks to cantter MTAOs property from a

designated public forum into a limited public forum

14
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58. When the government creates a limited public fordine level of protection
afforded to speech will depend on whether or nat $peech falls within or outside of the
designated category for which the government opémedorum.

59. Ina limited public forum, strict scrutiny is acded to restrictions on speech that
fall within the designated category for which tleeum has been opened. Restrictions on speech
that fall outside that designated category musg balviewpoint neutral and reasonable.

60. VQPOs Advertisements fall within a designated oayefpr which Defendants
have opened the forum. Specifically, VQPOs Adwarients are Ocommercial advertising,O
permitted under the Revised Policy, because, inaaner consistent with VQPOs brand, the
Advertisements OpromoteO and Osolicit the sale@R®s product, OThe Muslims Are
Coming!,0 by promoting the underlying message ef filmNthat American Muslims are
ordinary people. The Advertisements direct viewersa website that promotes a commercial
feature film produced by a for-profit company. Téfere, the Advertisements fit within
DefendantsO definition of Ocommercial advertising@ined in the Revised Policy.

61. VQPOs Advertisements are not Oprohibited advgfdisinder the Revised Policy
because they are not Opolitical in natureO andtdopmominently or predominatelyO advocate a
political message. VQPOs Advertisements, whicingi® a truism that American Muslims are
ordinary people, do not advocate or express annidapiposition, or viewpoint regarding
disputed economic, political, moral, religious @cl issues or related matters,O nor do they
support or oppose a Odisputed issue[] or cause[.]JO

62. The MTA Rejection of VQPOs AdvertisementsNadventisets that fall within a
designated category for which Defendants have apehe forumNis not justified by a

compelling government interest and is not narrcdviwn to serve that interest.

15
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63. By reason of the MTA Rejection, which includes DefantsO erroneous
interpretation of the Revised Policy, which wasateel, adopted, and enforced under color of
state law, Defendants have deprived VQP of itstrighengage in protected speech in a limited
public forum in violation of the Free Speech Claoséhe First Amendment to the United States
Constitution as applied to the states and theiitipall subdivisions under the Fourteenth
Amendment to the United States Constitution ant!4&2C. & 1983.

64. As a direct and proximate result of Defendants@tida of the Free Speech
Clause of the First Amendment to the United St&tesstitution, VQP has suffered irreparable
harm, including the loss of their Constitutionaghts, entiting them to declaratory and
injunctive relief and nominal damages.

PRAYER FOR RELIEF
WHEREFORE, VQP asks this Court:

A) to declare that Defendants violated the Fird &ourteenth Amendments to the
United States Constitution as set forth in this @tzamt;

B) to preliminarily and permanently enjoin the MTRefusal and require display of
the Advertisements on MTA property for a conseaitperiod of no less than 28 daysNthe
amount of time specified in the Advertising Contra@etween VQP and Outfront Media and
approved by the MTA,;

C) to preliminarily and permanently enjoin the MTRejection and require
Defendants to display the Advertisements on MTAperty because the Advertisements comply
with the MTAOs Revised Policy;

D) to award VQP nominal damages for the loss ofatsstitutional rights as set forth

in this Complaint;

16
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E) to award VQP its reasonable attorneysO feds, epsl expenses pursuant to 42
U.S.C. @ 1988 and other applicable law; and
F) to grant such other and further relief as i$ gl proper.

DEMAND FOR JURY TRIAL

Pursuant to Federal Rule of Civil Procedure 38inBt&Vaguely Qualified Productions,
LLC hereby demands a jury trial.

17
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Dated: July 16, 2015
New York, New York
Respectfully submitted,

[s/ Elizabeth Morris
Elizabeth Morris

LATHAM & WATKINS LLP
885 3rd Avenue

New York, NY 10022
Telephone: (212) 906-1200
Facsimile: (212) 751-4864

Glenn Katon

Adil Haq (pro hac vicepending)
Madihha Ahussainpfo hac vicepending)
MUSLIM ADVOCATES

P.O. Box 71080

Oakland, CA 94612

Telephone: (415) 692-1484

Facsimile: (415) 765-1774

Abid R. Qureshigro hac vicepending)
Andrew P. Galdespfo hac vicepending)
Brigid T. Morris (pro hac vicepending)
LATHAM & WATKINS LLP

555 11th Street NW, Suite 1000
Washington, DC 20004

Telephone: (202) 637-2200

Facsimile: (202) 627-2201

Tanya Syedgro hac vicepending)
LATHAM & WATKINS LLP

355 S. Grand Avenue, Suite 100
Los Angeles, CA 90071
Telephone: (213) 485-1234
Facsimile: (213) 891-8763

Yusuf Z. Zakir pro hac vicepending)
LATHAM & WATKINS LLP

650 Town Center Drive, 20th Floor
Costa Mesa, CA 92626

Telephone: (714) 540-1235
Facsimile: (714) 755-8290

Attorneys for Plaintiff Vaguely Qualified
Productions LLC

18



I"H#$9%6& ' &()*+), -.(/)|0%%%1 2*34$56%8) &% %% 789%$:%, :</(<&(%%%=">$%&%2 7%/

EXHIBIT A



N -/

The Ugly Truth About

MUSLIMS:

Muslims have great frittata recipes.

N —_— -/

. THIS IS JUST SMALL PRINT, WE'RE NOT ACTUALLY SAYING ANYTHING IMPORTANT HERE.
FOR MORE VISIT: WWW.THEMUSLIMSARECOMING.COM WE BASICALLY CAN'T BELIEVE YOU'RE STILL READING THIS LITTLE BLURB

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.
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EXHIBIT B



I"#$%& ' &()*+),-.(/)|0%%%12*34$56%68)/% %% 789%$:%, :</(<&(%%%=">$%/%2 7%/

FACTS ABOUT
MUSLIMS

FACT: Muslims invented Justin Timberlake.
FACT: Grownup Muslims can do more pushups than baby Muslims.
FACT: Muslims invented the concept of a hospital.

(Well, the thing about the hospitals is true,
the other two might be kinda true)

THIS , WE'RE
FOR MORE VISIT: WWW.THEMUSLIMSARECOMING.COM P ety T SR T T SN Ly Rt -

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.
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EXHIBIT C



THOSE TERRORISTS
_ ARE ALL

g
-

4“.;

(MORE ACCURATE)

5 THIS IS JUST SMALL PRINT, WE'RE NOT ACTUALLY SAYING ANYTHING IMPORTANT HERE
FOR MORE VISIT: WWW.THEMUSLIMSARECOMING.COM WE BASICALLY CAN'T BELIEVE YOU'RE STILL READING THIS LITTLE BLURB

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.
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EXHIBIT D
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And they shall sirike

with hugs so fierce,

you'll end up calling your grandmother
and telling her you love her

FOR MORE VISIT: WWW.THEMUSLIMSARECOMING.COM R BTl o't B R o S G e

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.
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Muslims

hate
terrorism!

THEY ALSO HATE:

People who tell you they went to an Ivy league school within 10 seconds of meeting them
That one lady who has to dig through her huge bag to find her metro card
When a certain NYC drugstore chain has 3 registers but only one cashier
When the deli guy doesn't put enough schmear on the bagel
Straphangers who read text messages over your shoulder
Getting out that last bit of toothpaste in the tube
Hipsters who wear winter hats in the summer
People who type using their index fingers
People who clip their fingernails in public

Kitten ears on cell phone cases

The pickling of everything

FOR MORE VISIT: WWW.THEMUSLIMSARECOMING. COM

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.
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EXHIBIT F



MusLims

They invented coffee,

. the toothbrush,

ee and.algebra...

Oh wait, sorry about the algebra.

That's a year of class you'll never get back.

THIS 15 JUST SMALL PRINT, WE'RE NOT ACTUALLY SAING ANYTHING IMPORTANT HERE
FOR MORE VISIT: WWW.THEMUSLIMSARECOMING.COM WE BASICALLY CAN'T BEUIEVE YOU'RE STILL READING THIS LTTLE BLURS

This is a paid advertisement sponsored by Vaguely Qualified Productions.
The display of this advertisement does not imply MTA’s endorsement of any
views expressed.
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MTA Advertising Standards as amended by MTA Board, Sept. 27, 2012

Advertising Standards for
Licensed Properties of the Metropolitan Transportation Authority

The following Standards shall apply to all licenses for the installation, display and
maintenance of advertising on designated properties and facilities operated by the Metropolitan

Transportation Authority and/or its operating agencies (collectively, the “MTA™).

(a) Limitations Upon Advertisements. The licensee (“advertising contractor™) shall

not display or maintain any advertisement that falls within one or more of the following
categories:

i.  The advertisement proposes a commercial transaction, and the advertisement or
information contained in it is false, misleading or deceptive.

ii.  The advertisement or information contained in it promotes unlawful or illegal
goods, services or activities.

iii.  The advertisement or information contained in it implies or declares an
endorsement by the MTA of any service, product or point of view without prior
written authorization of the MTA. .

iv.  The advertisement depicts or describes in a patently offensive manner sexual or
excretory activities so as to satisfy the definition of obscene material as contained
in New York Penal Law § 235.00 (attached as Exhibit 1), as such provision may
be amended, modified or supplemented from time to time.

v.  The advertisement contains an image or description, which, if sold or loaned to a
minor for monetary consideration with knowledge of its character and content,
would give rise to a violation of New York Penal Law § 235.21 (attached as
Exhibit 2; see also Exhibit 3 (New York Penal Law § 235.20 (definitions of
terms))), as such provision may be amended, modified or supplemented from time
to time.

vi.  The advertisement contains an image or description which, if displayed in a
transportation facility with knowledge of its character and content, would give

rise to a violation of New York Penal LaW § 245.11 (attached as Exhibit 4; sce

1
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also Exhibit 5 (New York Penal Law § 245.10 (definitions of terms))), as such
provision may be amended, modified or supplemented from time to time.

vii.  The advertisement, or any information contained in it, is libelous or violates New
York Civil Rights Law § 50 (attached as Exhibit 6), as such provision may be
amended, modified or supplemented from time to time.

viii.  The advertisement proposes a commercial transaction, and promotes tobacco or
tobacco-related products. |

ix.  The advertisement contains an image of a person, who appears to be a minor, in
sexually suggestive dress, pose, or context.

X.  The advertisement, or any information contained in it, is directly adverse to the
commercial or administrative interests of the MTA or is harmful to the morale of
MTA employees or contains material the display of which the MTA reasonably .
foresees would imminently incite or provokexviolence or other immediate breach
of the peace, and so harm, disrupt, or interfere with safe, efficient, and orderly
transit operations.

xi.  The advertisement contains images or information that are so violent, frightening,
or otherwise disturbing as to be harmful to minors.

xii.  The advertisement promotes an escort service, dating service, or sexually oriented
business.

(b)  Additional Provisions Relating to Advertisements. To avoid identification of

MTA with messages or images contained within advertisements displayed on MTA
properties and to avoid the appearance of MTA endorsement of products, services, events, or
viewpoints promoted by advertisers, the following shall apply:

i.  Advertisements shall readily and unambiguously identify the person, corporation,
or entity paying for the advertisement and an advertiser may be required to
include in the advertisement a statement explicitly doing so.

ii.  An advertisement that primarily or predominately expresses or advocates a
viewpoint on a political, moral, or religious issue or related matter shall include,

the following statement: “This is a paid advertisement sponsored by [].

The display of this advertisement does not imply MTA’s endorsement of any

views expressed.”
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iii. MTA and its advertising contractors may require that an advertisement that
promotes a commercial transaction also incorporate language to avoid the
appearance of MTA endorsement.

iv.  The MTA Director of Real Estate shall adopt (and may amend from time to time)
guidelines for the sizes, placements, and formats of cach type of statement
required to be included in advertisements pursuant to Sections (b)(i), (ii), and (iii)
above.

v.  Notwithstanding Section (b)(i) above, MTA and the advertising contractor may
permit the display of “Teaser ads” promoting a commercial transaction that do not
readily and unambiguously identify the sponsor, provided a similar number of
follow up advertisements that do readily and unambiguously identify the sponsor
are posted within a time specified by MTA or the advertising contractor.

(¢) Review of Advertisements. MTA advertising contractors shall review each

advertisement submitted for installation, display and maintenance on MTA properties and
facilities to determine whether the advertisement falls within, or may fall within, one or more
of the categories set forth in Section (a) of these Standards or fails to comply with the
additional provisions relating to advertisements set forth in Section (b) of these Standards. If
an MTA advertising contractor determines that an advertisement falls within or may fall
within one or more of the categories set forth in Section (a) of these Standards:

i. The MTA advertising contractor shall promptly notify the MTA, through a
designated MTA Contract Administrator, of its determination and the reason(s)
for its determination.

ii.  Upon receipt of such notification, the MTA shall advise the advertising contractor
whether the MTA concurs in the advertising contractor’s determination
concerning the advertisement.

iii. In the event that the MTA concurs in the determination of the advertising
contractor, the advertising contractor may, in consultation with the MTA Contract
Administrator or his designee, discuss with the advertiser one or more revisions to
the advertisement, in order to bring the advertisement into conformity with the
Standards. The advertiser shall then have the option of submitting a revised

advertisement for review in accordance with these procedures.
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1v.

In the event that the advertising contractor and the advertiser do not reach
agreement with regard to a revision of the advertisement, or in the event that the
advertising contractor determines that no appropriate revision would bring the
advertisement into conformity with the Standards, the advertiser may request that
the advertising contractor obtain a formal determination from the MTA Contract
Administrator or his designee. In reaching a formal determination, the MTA
Contract Administrator or his designee may consider any materials submitted by
the advertiser, and may consult with the advertising contractor, or with the MTA
General Counsel, the Executive Director, the Chairman of the Board, or their
respective designees.

The MTA Contract Administrator shall promptly provide the advertising
contractor with a written notice of the formal determination, and the advertising
contractor shall relay the formal determination to the advertiser. The MTA’s

formal determination shall be final.
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ADVERTISER AGREENR

PAGE 20F 3
STIEERR. CONTRACTNO.. 189581 DATE: 04/09/15
omom' -: S ADVERTISER: Vaguely Qualified Productions
L ]
SALESHERSON Co Truong (981)
media
CDVETHSEﬁAEC;# 1(?97{119 Copy must met Production specificatons and bereceived 1@vorking days prior toeach adveiising period.
12%“; yt%“g's'te trgzﬂc 1ons THIS AGREEMENT AND THE COPY TO BE DISPLAYED HEREUNDER IS SUBJECT TO THE APPROVAL OF OUTFRONT MEDIA'S
ast ord street. MARKET GENERAL MANAGER AND THE OWNER OF THE LOCATION AS APPLICABLE
New York, NY 10009
917-513-1976
Attn: Negin Farsad
Ext.
Copy Due |Shipping Fab
Market MediaLocdion(s) Size Date [Quantly Shipgng Address Service AE Per Sgrt
New York Subways One-Sheet Posters/System Wide 46"H X 30"W

04/13/15 28

B OUTFRONT Media
49-29 Maspeth Ave
Maspeth, NY 11378
718-366-6180

Attn: Subway Division




PAGE 3 OF 3
OUTFRONEMEDEX)TERNIB (ND 56 ONBY S KBS, DFADNVERT, IS |NG(SERWICE>"?$%-%2 @ %-

1. As usedin this herein, Company shall mean OUTFRONT Media and Advertiser shall mean and be deemedo include, in addition to Advertiser, any
advertising agency or any other agent or licensee of Ad\ertiser (cdlectively "Advertiser ").

2. At leastten (10) waking days before theestimatedstart date, Advertiser, at its soleexpense, shll furnish and deliver to Company or to service points
designatedby Company, sufficient supply of advertising copy, in form and type specified by Company alang with wri tten notice to Company setting forth
required posting instructions. If copy is notso receiveda loss of ervice mayoccur or additional costs may be ctarged by Canpany although commeraally
reasonableefforts will be used topost copy & promptly as practicable after recdpt from Ad vertiser. If Advertiser requests exdited instdlation wi thin five
working days of receiptof late received copy a fee of rot less than $650 perlocation will be payable. In any event, if copy is not received in atimely manner,
Company may use subjectiocations inany manner, without |imiting Advertiser's li ability to pay for such space pror to posting the latereceived opy. If Cop
is furnished and delivered as requred above and such Copyis not rejected by Qomer/ ?ursuart to the terms hereof (i) the CoEy shall be posed, and (ii) in the
case of shwing basedprograms the Copy shall be Significantly Posted (as hereirafter defined) by Company within fi ve (5) working days ofthe date fa the
commencemenof the Advertising Period set forth on the first page of this Agreement. Forthe purposeshereof, a rogram shall be deemed 0 be,S|gn|icant(I1y
Posted if & least 85% of the program has beerposted. Nudt%, pornographic, profane or obscere cc()fg shallnot be pemitted. The character, design, tex an
illustratio ns on adverising copyand the maerial used shall be sulject to approval by Cormanfy an location owner, transit company/authority or third
party contr olling location ("Owner"). If co py is rejected, Advertiser shall continue to be liablefor the full term of this Contract and Advertiser shall be
responsiblefor providin g an accepable reFIacement copywithin ten days of notification that a previous copy was rgected. If production is receivedafter the
date specifed by Company, Company shall be ertitled to full payment for the contract period even if partial or no d;sl.)lay results. Advertiser shall |ndgmn|(1}/,
defend andsave harmles Company ard Owner against all claims and liabilities arising out of the advertising material displayed under this Contract, including
but not lim ited to any claim for defamation, or infringem ent of any wpyright, tr ademark, or other intellectual property or pri vacy right and reasondle
attorneys' fees and expnses incured in defending any sud claims.

3. Should Advertiser's copy be damayed, deface, or deteriorated for any reasonwhatsoeves including ordinary wear and tear, or if lost or stolen,
Advertiser shall furnish a replacement copy,upon Compary's request without liability or expense to @mpany. If Advertiser fails to provide such
reﬁlacementh )y, Company may usethe location involved in any manner, without releasing Advertiser fr om obligation to pay for such locaton. Unless
otherwise pecified onthe face heeof, therewill be a savice chargefor all installations on walls ard for any changes in aty display material after

initial pla cement. Al designs fo displays produced by Company will be faithfully reprod uced. Commany will maintain dl?lays in goodcondition to the
extent of matters reasonably within Company’s control or assumedresponsibilties. Any repainting or reposting requested byAdvertiser in addition to that
specified terein, if any, shall bepaid by Advertiser in ad vance per Canpany's current quoted frices.

4. If for any reason whatsoever duing the term hereof (i) Company is unable tosecure anyspecifiedlocation or loses the ight to useany location, or
(|P any location becanes obstruded, destioyed or defaced, or ﬁl) ompany fails to timely meet its posting requirements hereunder, any resulting loss
of advertising shall not be deemeda breach ortermination of this Contract. Company shal have theoption to replace lostlocations wih locations of
equal valueper Companys prices and/or classfications, or to issuea pro-rated credit. Any delay in conmencing of srvice and/a posting of fewer
locations than specifed and/or resulting loss of advetising service causel by any reason whats@ver, shallnot render Company liable for any damages
or offsetsof any kind and shall be remedial solely by extending the Advertising Period of this Contract to provide an aéuwalent amount of advertising
service atthe contracted locationor a replacement location of equalvalue, or at Company's gption, result in a pro-rated credit, with all other remedies
at law or equity being expressly waived by Advertiser. Notwnhs;andln? anything containedherein to the contrary, if any location is lost for any reason
whatsoever,Company shal also havethe option to terminate this Contract and receive paymert in full f or servicesthrough the termination date.

5. Where illuminated displays are povided, illumination will be from dusk to midnight. If illuminatio n is halted or reduced for any reason, includng
but not lim ited to operation of law or malfunction of equipment, Advertiser shall receive a credit for the period of reduced or non-illumination at the
rate of fif teen percent(15%) of the contract price for the impacted paiod, provid ed Advertiser shall have first given written notice to Company of the
illuminatio n problem and same catinues for more than five (5) days after Company's recept of such notice.

6. Advertiser shall inspect the digplay within three (3) days after installation. Unless within such period Advertiser gives written notice to Company
specifyingany defect,the display shall be corclusively presumed tohave been nspected ad approved by Adverti ser for all purposes whadsoever,

including content and location of displays. I after installation of display Owner disapproves any advetisement, or if adver se publicity results from

any display, Company shall have theright to re move adverisement and at its option, either terminate this Contract or requesta new accepable
advertisement copy pursuant to paragraph 2 above. Conpanéand Advertiser accept this Contract subject to all federal, state and municipal laws and
regulations. In the event any adwertisementbecomes Iegal, onmpany reserves the right to termin ate same un notice toAdvertiser. Acceptance &

this Contract is subject to credit check andapproval by Company. Canpany, in its sole disretion, may extend orreject credit, or at any time during

the term, withdraw cre dit and Company may thereupon require partial or full p%y ment of the remaining contract amount in advance. In the event ofany
termination under this paragraph, Advertiser's obligation shall ceaseas of theeffective tamination d ate.

7. Agency and Adverti ser shall bejointly and severally liable for Payment of the amounts oved under this Contract. In the eventof default or material
breach by Advertiser/Agency, in adlition to other remedies availableat law, Company may: (a) cancelthis Contract without prior noti ce and demad
payments ofall amounts remaining due and owing (b) without terminati ng this Contract, declare the entire balance ofpr:c‘?/ments tobe made heeunder
immediately due and payable; (c) remove all d Advertiser's displays without limiting Advertiser’s li ability her eunder; and/or (d) dedare Adverti ser in
default under any other’agreement wth Company. Waiver bx ompany of any breachby Adverti ser/Agencyhereunder shall not prej udice the rl%']ts of
Company with réspect toany breachnot specifcally waived by Company. In the event of legal action arising out of this Contract, Company shal be
entitled to recover its reasonalte attorneys’ fees andout of pocket expense. This Cortract and all related claims shallbe construed accordingto the
laws of the State of Arizona and Maricopa County, Arizona shall be the proper and exclusive kgal jurisdiction and venue for ary resulting legal action

8. Invoicing will be rendered monhtly in advance dating from the conmencement dte. Invoices renderel to Advertiser shall be conclusiveas to the
correctnessof the items stated udess Compaty receiveswritten objection wit hin fifteen (15) days hereof. Nonrecggat of invoices a lack of in voicing,
shall not impact Advertiser's liability hereunder. Any discounts givenshall be forfeited/reversed for invoices not pad within sixty (60) days from the

date thered. All rate s and adgugments arecomputed onthe basis d thirty (3 0) days tothe month, unless a diferent period is ﬂ)ecned on the face
hereof. Invoices shallbe due thirty (30) days after the date of invoice and faiure to pay within such timeframe shall resuk in a default hereunder and
shall furth er be deemeda default under any other agreemerts with Company. Invoices not paid when due shall accue interestat the rate of one and me-
half percent (1.5%) per month (18% annual), or such lesserate permitted by law.

materials. omr?an maypromote Company's ownbusiness though the us of Al ays in any manner whatsoever. Company is

9. Com|i)an shall not be held respnsible for unused postes, displays or otherco;y/ provided by Advertiser and Canpany may dispose of agsuch
vertiser's poders or displ
an Equal Oppo

unity E mployer.

10. This Cantract contains the full agreementof the parties, and noprior representation or assurance yerbal or written not contained herein, shall
affect or alter the obligation of either party hereto. This Contract is not cancelable or assignable b%/Advenlser, nor may the subject of the advertising
be changedwithout the consent of ®mpany. Notwithstanding the foregdng, agreenents for transit displays may becancelled byAdvertiser upon
providing at least 90-cays written notice prior to affected posting date, with Advertiser paying, upon invaicing, short rate for actual length of term.

11. The folowing provisions shallbe appliceble in the event that this Contract shall be for the display of advertisin co(f,y onalLED, LCD or other digital
display sign ("Digital Sign"): Notwithstanding anything herein to the contrary, the Company shall benot obligated to display the copy for more than 91% of
the display time provid ed hereunder(the "Guar anteei I,Dlspa?/ Time"). If the Company displays the copyfor at least the Guaranteed Disphy time, there.

shall be noreduction in the feepaid hereunder or extersion of theterm hereof. If the Company displays the copy br less than the Guaranteed Dlgpla%/ Time,
the Companyshall, in its sole digretion, either (i) ter minate this Contract and reimburse the Advertiser for fees Rald relating to the period for which the

copy was nd displayed for at least the Guaranteed Disphy Time, (ii) equitably extend the Advertising Period of this Contract at the contracted location or a
replacementlocation of equal value or (iii) i ssue to Advetiser a pro-rated credit for adv ertising sewvices equivalent to the period for which cop?/ was not
displayed for the Guaranteed Disgay Time. The Advertiser hereby pressly waves all othe remedies & law or eqmgf,, and the Companyshall have ro other
liability t o the Advertiser as a result of any failure to d |§Jlay the co@/ for at least the Quaranteed Display Time. In addition to the foregoing, the Company
shall havethe right at any time to preempt the display d copy in order to utili ze the Digital Sign(s)for public service mesages in conection with (i) an
Amber Alert, or (i) at the requed of any Federal, Stateor local authority, any PUbl'C emer%enc (ircluding but not limited to emergercies relatad to homelard
security) (an "Emergency Interrupti on’x. In such event, he Company $iall not be in breach of this Contract and the Company shal have no fability to the
Advertiser pursuant to the preqednﬁ paragraph or otherwise as a rault of any such Emergery Interru ption. The Advertiser hereby expressly waites any
remedies atlaw or equity to which the Advertiser might otherwise beentitled asa result of such Emergency Interruption. For the purposes of the provisions
hereof pertaining to the display ofadvertising on a Digital Sign, "copy” shall be deemed tomean any adwrtisement dsplayed onsuch sign whether the same is
animated, gatic or otherwise, sgecifically including, but not limi ted t0, streaming content or digit al images,as appliceble.

12. AgencyAdvertiser herebx represents, warrants and corfirms that it is aware of the requirements of 18 U.S.C. 0c2257-2257A ad that it fully complies with
them either by certifying to the US. Attorney General, in the form required by 28 C.F.R. & 75.9, that Agency/Advettiser collects and mantains individually
identifiabl e information relating to modelsused in theadvertisemert to be dl?layed pursuant to the terms hereof (including but not limited to their names,
addressesand dates ofbirth) in ac cordance with applicable Federal and/or Statetax and labor or other law, or t hat Agency/Advertiser creates, mantains,
cros?-lrf\qte)es anclj, makesavailable for inspection recordsas required by 28 C.F.R. an 75.275.5. Uponrequest, Agency/Adveriser will provide Company with
proof of its compliance.
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EXHIBIT 1
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MTA ADVERTISING POLICY
I PURPOSE

$ 7R HWIDEOLVK XQLIRUP UHDVRQDEOH DQG YLHZSRLQW QHXIUDO VIDQGDUGV IRU lIKH GLVSOD\ RI
DGYHUILVLQJ LQ DQG RQ WKH IDFLOLILHV  YHKLFOHV DQG RWKHU SURSHUIN  WRJIHIKHU 33URSHUIN" Rl
IKH OHIURSROLIDQ 7UDQVSRUIDILRQ SXIKRULIN DQG LIV DHLOLDIHG DQG VXEVLGLDUN DIHQFLHV
IRJHIKHU 3O 7$”

% 7R FRQYHUIIKH O7$1V 3URSHUIN IURP D GHVLIQDIHG SXEOLF IRUXP LQIR D 0LPLIHG SXEOLF
IRUXP E\ H[FOXGLQJ DGYHUILVLQJ RI D SROLILFDO QDIXUH DIWHU WKH (1IHFILYH ™ DiH

II. SCOPE

7KLV SROLF\ DSSOLHV IR D00 DGYHUILYHPHQIV SURSRVHG IR EH GLVSOD\HG LQ DQG RQ IKH 3URSHUIN RQ RU
DIWHU IKH (ITHFILYH = DiiH VHIl IRUIK EHORZ

III. OBJECTIVE

7KH O7$V PLWLRQ LV IR SURYLGH VDIH UHOLDEOH DQG HIILFLHQW SXEOLF IUDQVSRUIDILRQ DQG FURWLQJV
ZUIKLQ LIV VHUYLFH DUHD 7KH O7$V IDQVSRUIDILRQ RSHUDILRQV DUH IXQGHG EN D FRPELQDILRQ RI
IHGHUDO VIDIH DQG ORFDO IXQGV LQFOXGLQJ JUDQIV DQG ID[HV DV ZH0 DV IDUH ER[ DQG WR00 UHYHQXH
$GYHUILVLQJ UHYHQXHV DUH DQ LPSRUIDQN VXSSIHPHQIDO VRXUFH RI UHYHQXH WKDIF VXSSRUIV IKH O 75V
IUDQVSRUIDILRQ RSHUDILRQV  7KH O 7%V SXUSRVH LQ DIORZLQJ SDLG DGYHUILVLQJ IR EH GLVSOD\HG LQ
DQG RQ IIKH 3URSHUIN LV IR PDLPL]H VXFK VXSSOHPHQIDO UHYHQXH IR VXSSRUIl IUDQVSRUIDILRQ
RSHUDILRQV

%\ DFFHSHILQJ SDLG DGYHUILVLQJ IRU GLVSOD\ LQ DQG RQ WKH 3URSHUIN KH O7$ LV DFILQJI LQ D
SURSULHIDUN FDSDFLIN DV D SURYLGHU RI SXEOLF IUDQVSRUIDILRQ DQG FURWLQJV VHHNLQJ IR PD[LPL]H
DGYHUILVLQJ UHYHQXH IR VXSSRUW LIV IUDQVSRUIDILRQ RSHUDILRQV ~ 6IDUILQJ TURP WKH (IIHFILYH = DiH IIKH
O7% GRHV QRI'LQIHQG KDl WKH DGYHUILVLQJ SHUPLINHG R EH GLVSOD\HG LQ DQG RQ WKH 3URSHUIN EH
FUHDIHG GHVLIQDIHG RU XVHG DV D SXEOLF IRUXP IRU H[SUHVVLYH DFILYLILHV RU JHQHUDO GLVFRXUVH RU
RSLQLRQV ,Q IXUIKHUDQFH RI IKH O7${V SXUSRVH RI PD[LPL]LQJ DGYHUILVLQJ UHYHQXH IIKH O7$ LQ
LIV SURSULHIDUN FDSDFLIN LV 0LPLILQJ DGYHUILVHPHQIV LIl ZL00 DFFHSH IRV GLVSOD\ LQ DQG RQ lIKH 3URSHUIN
IR SDLG FRP PHUFLDO DGYHUILVLQJ FHUIDLQ SXEOLF VHUYLFH DQQRXQFHPHQIV IIKDW ZL00 KHOS EXLIG
JRRGZL IRV WKH O7% DPRQJ LIV ULGHUV DQG WKH SXEOLF DQG JRYHUQPHQIDO PHWDJHV 7KH O7%$
UHIDLQV FRQIURO RYHU WKH DGYHUNILVLQJ WKDI Lii ZL00 DOORZ WR EH GLVSOID\HG LQ DQG RQ WKH 3URSHUIN EX
VXENHFILQJ D00 SURSRVHG DGYHUILYHPHQHV IR WKH SGYHUILVLQJ 6IDQGDUGY EHIRZ  O7$ H[SUHVVON
LQIHQGV KDl KH DGYHUILVLQJ SHUPLIIHG R EH GLVSOID\HG LQ DQG RQ WKH 3URSHUIN EH D 0LPLIHG SXEOLF
IRUXP

,Q HVIDEOLVKLQJ DQG HQIRUFLQJ WKHVH $GYHUILVLQJ 6IDQGDUGY KH O7% VHHNV IR IX0IL00 IKH IRIORZLQJ
JRDOV DQG RENHFILYHV

X OD[LPL]H DGYHUILVLQJ UHYHQXH
X OD[LPL]H ULGHUVKLS DQG IDUH UHYHQXH
X ODLQIDLQ D VHFXUH DQG RUGHUON RSHUDILQJ HQYLURQPHQHN

ODVIHU 3DJH RI O7% %RDUG OHHILQJ
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x  ODLQIDLQ D VDIH DQG ZHIFRPLQJ HQYLURQPHQI IRU DI O 7 HPSIR\HHV DQG
FXVIRPHU LQFOXGLQJ PLQRW ZKR XVH O7$IV VXEZD\V EXVHV FRP PXIHU IUDLQV
DQG FURWLQJV

X OLQLPL]H IKH UHVRXUFHV DQG DINHQILRQ WKDI KDYH EHHQ H[SHQGHG IR UHVROYH GLVSXIHV
UHODILQJ VR WIKH SHUPLVVLELOLIN RI FHUIDLQ SROLILFDO DGYHUILVHPHQIV KXV XQQHFHVDULO\
GLYHUILQJ WKH RUJDQL]DILRQ IURP SHUIRUPLQJ LIV PLWLRQ

X $YRLG LGHOILILFDILRQ RI O7$ ZLIK DQG IKH DSSHDUDQFH RI O7$5 HQGRUHPHQH RI
IKH DGYHUILVHPHQIV RI QRQ O7$ SDUILHV GLVSID\HG LQ RU RQ IKH 3URSHUIN LQFOXGLQJ
IKH DVRFLDIHG PHWDJHV SURGXFIV VHUYLFHV RU HYHQIV EHLQJ SURSRVHG RU SUIRPRIHG

IV.  ADVERTISING STANDARDS

$ Permitted Advertising

7KH O7% PD\ GLVSID\ DGYHUILYHPHQIV WKDW 1D00 XQGHU RQH RU PRUH RI IIKH IRWRZLQJ
FDWHJIRULRV

&RPPHUFLD0 DGYHUWILVLQJ  3DLG DGYHUILYHPHQIV IKDW SURSRVH SURPRIH RU VROLFLW lIKH
VDOH UHQW OHDVH OLFHQVH GLWIULEXWLRQ RU DYDLODELOLI\ RI RU VRPH RIKHU FRP PHUFLDO IUDQVDFILRQ
FRQFHUQLQJ JRRGV SURGXFIV VHUYLFHV RU HYHQIV IRU IKH DGYHUILVHUTV FRP PHUFLD0 RU SURSULHIDU\
LQIHUHVIE RU PRUH JHQHUDOO\ SURPRIH DQ HQILIN IKDI HQIDJHV LQ VXFK DFILYLILHV

*RYHUQPHQID0 DGYHUILVLQJ A RILFHV RU PHWDJHV IRP IKH O7$ KD SURPRIH WKH
O7% RUDQ\ RI LIV IXQFILRQV RU SURJUDPV DQG DOVR SDLG QRILFHV RU PHWDJHV RI iKH 8QLIHG 6IDIHV
JRYHUQPHQH KH 6IDIH RI 1HZ <RUN DQG LIV DJHQFLHV WKH &L\ RI' 1HZ <RUN DQG LIV GHSDUIPHQIV
RU RI DQ\ RI IIKH &RXQIN JRYHUQPHQIV ZLIKLQ WKH OHIURSRILIDQ &RP PXIHU 7UDQVSRUIDILRQ = LVIULFY
IKDI DGYDQFH VSHFLILF JRYHUQPHQIDO SXUSRVHV

3XEOLF VHUYLFH DQORXQFHPHQIV 3XEOLF VHUYLFH DQQRXQFHPHQIV QRI RIKHUZLVH
SURKLELIHG XQGHU 6HFILRQ ,9 % RI1 KLV 3ROLF\ ZKLFK DUH VSRQVRUHG EN HLIKHU D JRYHUQPHQII HQILIN
RU D QRQSURILK FRUSRUDILRQ WKDIf LV H[HPSI IURP ID[DILRQ XQGHU 6HFILRQ F RIKH ,QiHUQDO
SHYHQXH &RGH DQG ZKLFK DUH GLUHFIHG R WKH JHQHUDO SXEOLF DQG UHODIH GLUHFION IR

3UHYHQILRQ RU IVHDWPHQII RT LOOQHVVHV

3URPRILRQ RI VDIHIN\ RU SHUVRQDO ZH00 EHLQJ

(GXFDILRQ RU IUDLQLQJ

$UIRU FXOXUH

3URYLVLRQ RI FKLOGUHQ DQG IDPLON\ VHUYLFHV

3URYLVLRQ RI VHUYLFHV DQG SURJUDPV KD SURYLGH VXSSRUINIR 0RZ LQFRPH
FLILJTHQV VHQLRU FLILJHQV RU SHRSOH ZLIK GLVDELOLILHV RU

X GROLFLIDILRQ E\ EURDG EDVHG FRQIULEXILRQ FDPSDLIQV KDl SURYLGH IXQGV IR
PX0ILSOH FKDULIDEOH RUJDQL]DILRQV DFILYH LQ WKH DERYH OLVIHG DUHDV

X X X X X X

ODViHU 3DJH RI O7% %RDUG OHHILQJ
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% Prohibited Advertising

1RIZLIKVIDQGLQJ IIKH IRVHIRLQJ IKH O7$ ZL00 QR DFFHSI DQ\ DGYHUILVHPHQI IRU GLVSOD\ LQ
RU RQ WKH 3URSHUIN LI LI D00V ZLIKLQ RQH RU PRUH RI #KH 1R00RZLQJ FDIHJIRULHV

3URPRIHV RU RSSRVHV D SROLILFDO SDUN\ RU SURPRIHV RU RSSRVHV DQ\ EDOORI
UHIHUHQGXP RU WKH HOHFILRQ RI DQ\ FDQGLGDIH RU JURXS RI FDQGLGDIHV IRU IHGHUDO VIDIH WXGLFLDO RU
ORFDO JRYHUQPHQW RIILFHV

,V SROLILFDO LQ QDIXUH LQFOXGLQJ EXW QRIf OLPLIHG R DGYHUILVHPHQIV KDl HLIKHU

D $UH GLUHFIHG RU DGGUHVVHG iR IKH DFILRQ LQDFILRQ SURVSHFILYH DFILRQ RU SROLFLHV
RI D JRYHUQPHQIDO HQILI\ H[FHSH DV SHUPLIHG LQ 6HFILRQV ,9 % +,9$ RI
WKLV 3ROLF\ RU

E  3URPLQHQIO\ RU SUHGRPLQDIHO\ DGYRFDIH RU H[SUHW D SROLILFDO PHVVDJH
LQFOXGLQJ EXIl QRINLPLIHG IR DQ RSLQLRQ SRVLILRQ RU YLHZSRLQW UHIDUGLQJ
GLVSXIHG HFRQRPLF SROLILFDO PRUDO UHOLILRXV RU VRFLDO LVWXHV RU UHODIHG
PDIHUV RU VXSSRUK IRU RU RSSRVLILRQ IR GLVSXIHG LVWWXHV RU FDXVHV

,V IDOVH PLVOHDGLQJ RU GHFHSILYH

3URPRIHV XQIDZ1X0 RU LO0HIDO JRRGV VHUYLFHV RU DFILYLILHV RU LQYROYHV RWKHU
XQUDZIX0 FRQGXF

)DOVHON LPSOLHV RU GHFODUHV DQ HQGRUHPHQI EN IKH O 7% RI DQ\ VHUYLFH SURGXF
RU SRLQWRI YLHZ

(QFRXUDJHV RU GHSLFIV XQVDIH EHKDYLRU ZLIK UHVSHFI IR O 71V INDQVSRUIDILRQ
RSHUDILRQV VXFK DV IDLOXUH R FRP SO\ ZLIK QRUPDO VDIHIN\ SUHFDXILRQV LQ DZDLILQJ ERDUGLQJ ULGLQJ
XSRQ RU GHEDUNLQJ IURP O7% YHKLFOHV RU LV RIKHUZLVH GLUHFION DGYHUVH IR WKH FRP PHUFLDO
DGPLQLVIUDILYH RU RSHUDILRQDO LQUHUHVIV RI WKH O 7% DV D EXVLQHW

" HSLFIV RU GHVFULEHV LQ D SDIHQIO\ RITHQVLYH PDQQHU VH[XDO0 RU H[ FUHIRU\ DFULYLILHV
VR DV IR VDHLVIN\ IKH GHILQLILRQ RI REVFHQH PDIHULDO0 DV FRQIDLQHG LQ 1HZ <RUN 3HQD0 /DZ
DV VXFK SURYLVLRQ PD\ EH DPHQGHG PRGLILHG RU VXSSOIHPHQIHG IURP ILPH IR ILPH

&RQIDLQV PDIHULD0 ZKLFK LI VROG RU 0RDQHG iR D PLQRU IRU PRQHIDU\ FRQVLGHUDILRQ
ZUIK NQRZHGJIH RI LIV FKDUDFIiHU DQG FRQIHQII ZRX0G JLYH ULVH IR D YLRODILRQ Rl 1HZ <RUN 3HQD(
/DZ ZKLFK SURKLELIV IKH GLVWWHPLQDILRQ R1 LQGHFHQW PDHHULDO IR PLQRUV DV VXFK
SURYLVLRQ PD\ EH DPHQGHG PRGLILHG RU VXSSIHPHQIHG 1URP ILPH IR ILPH

&RQIDLQV PDIHULD0 ZKLFK LI GLVSOD\HG ZLIK NQRZOHGJH RI LIV FKDUDFIHU DQG
FRQIHQI ZRX0G JLYH ULVH iR D YLRIDILRQ Rl 1HZ <RUN 3HQD0 /DZ ZKLFK SURKLELIV lIKH
SXEOLF GLVSOD\ RI RITHQVLYH VH[XD0 PDIHULDO DV VXFK SURYLVLRQ PD\ EH DPHQGHG PRGLILHG RU
VXSSIHPHQIHG IURP ILPH IR ILPH

3URPRIHV IREDFFR RU DQ\ IREDFFR UHODIHG SURGXFI

ODViHU 3DJH RI O7% %RDUG OHHILQJ
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&RQIDLQV DQ LPDJH RI D SHUVRQ ZKR DSSHDWV iR EH D PLQRU LQ VH[XDOO\ VXJJHVILYH
GUHW SRVH RU FRQIH [l

&RQIDLQV PDIHULDO #KH GLVSID\ Rl ZKLFK YKH O 7% UHDVRQDEO\ IRUHVHHV ZRX0G
LPPLQHQHON\ LQFLIH RU SURYRNH YLROHQFH RU RIKHU LP PHGLDIH EUHDFK R1 §KH SHDFH DQG VR KDUP
GLVUXSHI RU LQWHUIHUH ZLIK VDIH HIILFLHQI DQG RUGHUON IUDQVLI RSHUDILRQV

&RQIDLQV PDIIHULDO IKDIF GHPHDQV RU GLVSDUDJHV DQ LQGLYLGXDO RU JURXS RI
LQGLYLGXDOV )RU SXUSRVHV RI GHIHUPLQLQJ ZKHIIKHU DQ DGYHUILYHPHQH FRQIDLQV VXFK PDIHULDO IIKH
O7% ZL00 GHIHUPLQH ZKHIKHU D UHDVRQDEO\ SUXGHQI SHWRQ NQRZOHGJHDE(H RI IKH O 75V
ULGHUVKLS DQG XVLQJ SUHYDLOLQJ FRPPXQLIN VIDQGDUGY ZRX0G EHILHYH WKDIl IKH DGYHUILVHPHQW
FRQIDLQV PDIWHULDO WKDW LV DEXVLYH R RU GHEDVHV IIKH GLIQLI\ R1 DQ LQGLYLGXDO RU JURXS RI
LQGLYLGXDOV

&RQIDLQV VHXDOON H[SOLFLIF PDIIHULDO WKDW DSSHDOV IR WKH SUXULHQI LQWHUHVIFLQ VH RU LV
VR YLROHQW 1ULIKIHQLQJ RU RIKHUZLVH GLVWXUELQJ DV #R UHDVRQDEO\ EH GHHPHG KDUPIX0 IR PLQRUV

3URPRIHV DQ HVFRUI VHUYLFH RU VHXDOON RULHQIHG EXVLQHW

& Additional Provisions Relating to Advertisements

7R DYRLG LGHQILILFDILRQ RI IKH O 7% ZLIK PHWDJHV RU LPDJIHV FRQIDLQHG ZLIKLQ DGYHUILVHPHQIV
GLVSID\HG LQ DQG RQ IIKH 3URSHUIN DQG IR DYRLG IIKH DSSHDUDQFH RI O 7% HQGRUWHPHQH R JRRGV
SURGXFIN VHUYLFHV HYHQIV E\ DGYHUILVHUY DGYHUILVHPHQIV VKDO0 UHDGLON DQG XQDPELIXRXVON
LGHQILIN IKH SHURQ FRUSRUDILRQ RU HQILIN SD\LQJ IRU IKH DGYHUILVHPHQI $Q DGYHUILVHU PD\ DIf IKH
O7$IV GLVFUHILRQ EH UHTXLUHG IR LQFOXGH LQ WKH DGYHUILVHPHQN D VIDIHPHQH H[SOLFLION LGHQILINLQJ
IKH SHUVRQ FRUSRUDILRQ RU HQILIN\ SD\LQJ IRU IKH DGYHUILVHPHQI $Q DGYHUILVHU PD\ DOVR DIl IKH
O7$V GLVFUHILRQ EH UHTXLUHG IR LQFRUSRUDIH DGGLILRQDO 0DQJIXDJIH IR DYRLG IKH DSSHDUDQFH RI
O7% HQGRUWHPHQI

V. REVIEW OF ADVERTISING PROPOSED FOR DISPLAY IN OR ON THE
PROPERTY

%HIRUH DFFHSILQJ DQ DGYHUILVHPHQW IRU GLVSOD\ LQ RU RQ IIKH 3URSHUIN IIKH
DGYHUILVLQJ FRQIUDFHRU VKDOO UHYLHZ VXFK SURSRVHG DGYHUILVHPHQI fR GHIHUPLQH ZKHIKHU lIKH
DGYHUILVHPHQW FRPSOLHV ZLIK IKH $GYHUILVLQJ 6IDQGDUGY

,| \KH DGYHUILVLQJ FRQIUDFIRU GHIHUPLQHV IIKDIF D SURSRVHG DGYHUILYHPHQW GRHV QRIl RU
PD\ QRI' FRPSO\ ZLiK IKH $GYHUILVLQJ 6IDQGDUGV LI VKDI SURPSHON QRILIN WKH = LUHFIRU RI O7$
5HDO (VIDIH RU D GHVLIQHH LQ ZULILQJ RI LIV GHIHUPLQDILRQ DQG WKH UHDVRQ IRU LIV GHIHUPLQDILRQ

.1 IKH = LUHFIRU RI S5HD0 (VIDIH GHIHUPLQHV IRWORZLQJ UHFHLSI DQG FRQVLGHUDILRQ RI
VXFK UHFRPPHQGDILRQ WKDW D SURSRVHG DGYHUILVHPHQI GRHV QRI FRP SO\ ZLIK IIKH $GYHUILVLQJ
6IDQGDUGY IKH DGYHUILVHU VKDOO EH QRILILHG EN\ WKH DGYHUILVLQJ FRQIUDFIRU 7KH DGYHUILVLQJ
FRQIUDFIRU LQ FRQVXOIDILRQ ZLIK IKH = LUHFIRU RI SHDO (VIDIH PD\ GLVFXW ZLIK IKH DGYHUILVHU
UHYLVLRQV R WKH DGYHUILVHPHQW IR IU\ R EULQJ IIKH DGYHUILVHPHQIl LQIR FRPSOLDQFH ZLIK WKH
$GYHUILVLQJ 6IDQGDUGY DQG WKH DGYHUILVHU PD\ VXEPLI D UHYLVHG DGYHUILVHPHQW IR KH DGYHUILVLQJ
FRQIUDFIRU 1RV UHYLHZ

ODViHU 3DJH RI O7% %RDUG OHHILQJ
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, 1 IKH DGYHUILVHU DQG IKH DGYHUILVLQJ FRQIUDFIRU GR QRW UHDFK DJUHHPHQI ZLIK
UHJDUG IR D UHYLVLRQ RI IKH DGYHUILVHPHQW RU IIKH = LUHFIRU RI SHDO (VIDIH GHIHUPLQHV IKD QR
DSSURSULDIH UHYLVLRQ ZRX0G EULQJ §KH DGYHUILYHPHQI LQIR FRPSILDQFH ZLIK IKH $GYHUILVLQJ
6IDQGDUGV RU WKH DGYHUILVHU FKRRVHV QRI IR VXEPLI D UHYLVHG DGYHUILYHPHQW KH DGYHUILVHU PD\
UHTXHWI D 1LQD0 GHIHUPLQDILRQ IURP IIKH = LUHFIRU RI SHDO (VIDIH 7KH = LUHFIRU R1 SHDO (VIDIH LQ
UHDFKLQJ D ILQD0 GHIHUPLQDILRQ PD\ FRQVXQI ZLIK WKH DGYHUILVLQJ FRQIUDFIRU RU ZLIK IKH O7$
*HQHUD0 &RXQVHO DQG WKH &KDLUPDQ DQG &KLHI ([HFXILYH 21ILFHU RU #KHLU GHVLIQHHV RU ZLIK DQ\
RIKHU LQGLYLGXDOV DQG PD\ FRQVLGHU DQ\ PDIHULDOV VXEPLINHG E\ WKH DGYHUILVHU 7KH = LUHFIRU RI
5HDO (VIDIH VKDO0 DGYLVH lIKH DGYHUILVHU DQG WKH DGYHUILVLQJ FRQIUDFIRU RI WKH ILQD0 GHIHUPLQDILRQ LQ
ZULILQJ

VI. SEVERABILITY

,1 DQ\ VHFILRQ VXEVHFILRQ VHQWHQFH FODXVH SKUDVH RU RIKHU SRUILRQ RI WKLV 3ROLF\ LV IRU DQ\
UHDVRQ GHFODUHG LQYDOLG LQ ZKROH RU LQ SDUI' E\ DQ\ FRXUI Rl FRP SHIHQI IXULVGLFILRQ VXFK SRUILRQ
VKDO0 EH GHHPHG VHYHUDEOH DQG VXFK LQYDOLGLIN VKDOO QRII DIHFW IKH YDOLGLIN RI WKH UHPDLQLQJ
SRUILRQV RI WKLV 3RILF\  ZKLFK UHPDLQLQJ SRUILRQV VKDO0 FRQILQXH LQ 1X00 IRUFH DQG HITHFH

VII. EFFECTIVE DATE
7KLV $GYHUILVLQJ 3RILF\ LV HITHFILYH DV RI $SUL0

ODViHU 3DJH RI O7% %RDUG OHHILQJ



